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Testimonial

My semester abroad at ESADE in Barcelona combined excellent academic education with an
inspiring international environment. Living and studying in such a vibrant city was a unique

and enriching experience that | would highly recommend.

Preparation of the Semester Abroad

Preparing for the semester abroad initially seemed challenging, but the process was well
structured and supported by the University of Cologne as well as ESADE’s international

office. Since Spain is part of the EU, administrative requirements were limited.

| traveled to Barcelona by plane. Although green travel options were available, flying was the

most convenient option for me.

Finding accommodation in Barcelona can be demanding due to high demand and prices. |
started searching early at the beginning of the year and ended up with a final
accommodation in May. For the first ten days, | shared an Airbnb with two friends, since the
final accommodation wasn’t available before September. Afterwards, | lived in a shared
apartment with a friend that we booked via Spotahome. The apartment was fully furnished
and well located, making everyday life easy and comfortable. We lived in Raval, which was
well connected and central but not the safest area in Barcelona. | wouldn’t recommend
living there alone. | would strongly recommend starting the accommodation search early,

since it took me/us a few weeks/months as well.

Description of the Host University

ESADE Business School is located in Sant Cugat, outside of Barcelona, which requires a
commute of approximately 40-60 minutes depending on where you live in the city. From
Raval, it took us a little over 60 minutes. Most exchange students choose to live in Barcelona
rather than Sant Cugat, which | would also recommend, as the city offers significantly more
social and cultural opportunities and most people, including me, only had classes 2-3 days a

week.



The ESADE campus is modern, well equipped, and well organized. Teaching is highly
interactive, with a strong focus on group work, discussions, presentations, and continuous
assessment rather than final exams. Courses are mainly attended by exchange students,

which makes it very easy to connect with others.

All my courses were taught in English, and a solid English level (at least B2) was required.
Only the Social Marketing class required some Spanish, but it was very manageable.
Attendance was mandatory in most courses and active participation often contributed to the

final grade. 80% attendance was always necessary to pass.

Courses and Academic Experience

Marketing and Society: This course focused on the societal impact of marketing decisions
and corporate responsibility, supported by case studies and discussions. We worked
together with a large hotel chain, including field trips. It was very interactive and quite easy

to get a good grade.

Social Marketing: The course explored how marketing tools can be used to promote positive
social change and influence behavior. We worked together with an organization that
supports ex-prisoners and had great support during this group work. It was also very

personal since we weren’t a large class. Getting a good grade was quite easy as well.

Creating Successful International Marketing Strategies: This was one of the most practical
and demanding courses, focusing on international market entry strategies and real-world

case studies. It included 4 smaller assignments and a final presentation.

Inequality (IN): The course addressed economic and social inequality from a theoretical and
practical perspective and encouraged critical thinking. For me, this was the easiest course.
We had to prepare an article (summary) every week and had 2 larger presentations of
papers in groups. Mainly, the course was about discussions and sharing opinions. The

workload was very manageable, and the teacher was very nice.

B2B Marketing: This course provided insights into marketing strategies in business-to-

business contexts, focusing on relationships and industrial markets. It was very interactive



with group work as well and the professors (there were 2) placed a lot of emphasis on

discussions.

Overall, the workload was manageable, mainly consisted of presentations and group work
and well distributed throughout the semester. Compared to the University of Cologne,
assessment was more continuous, which reduced pressure at the end of the term. | know
that some other students also had exams, so | guess it depends on your choice of courses. |
can say that | would have appreciated an exam or two for a change since that much group

work can be quite tiring.

Life in Barcelona

Living in Barcelona was one the highlight of my semester abroad. The city offers an
exceptional quality of life, combining beach, culture, gastronomy, and nightlife. Public
transportation is reliable and affordable, making it easy to get around. There is a ticket for

students (called t-Jove) for unlimited rides that is only 45€ for 3 months.

In my free time, | made extensive use of Urban Sports Club. Barcelona offers a wide range of
sports studios, and | regularly attended classes such as Pilates and cycling. This was a great
way to stay active and explore different neighborhoods. If you’re into working out, | highly

recommend getting a membership while you’re there.

Additionally, | really enjoyed Barcelona’s café culture and spent a lot of time trying different
cafés and brunch spots throughout the city. The international atmosphere makes it easy to

meet new people, especially through exchange student networks and social events.

Conclusion

My semester abroad at ESADE in Barcelona was an extremely positive and enriching
experience, both academically and personally. | gained valuable insights into marketing from
an international perspective, improved my independence, and enjoyed living in one of
Europe’s most vibrant cities. | would highly recommend ESADE and Barcelona to future STAP

students.





