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In February 2025, | began my six-month internship with L’Oréal Austria in Vienna as a Brand Activation
Marketing Intern within the Consumer Products Division. The opportunity was part of my Erasmus+
mobility, and it turned out to be both a professionally enriching and personally memorable experience.

Preparation and Accommodation

The preparation for my stay was surprisingly smooth. Shortly after my placement was confirmed, a
member of the HR team at L'Oréal Austria contacted me to let me know that a room in a shared
apartment had become available through a former intern. | applied for it immediately and was
fortunate enough to secure it. For future Erasmus+ participants, | would recommend also checking
platforms like wg-gesucht.de, joining local housing Facebook groups, or asking your employer for leads.
My new home was only a 10-minute walk from the office, which made the daily commute not just
convenient, but also enjoyable.

The Internship

During my time at L’Oréal Austria, | had the chance to work with a wide range of well-known brands,
including L'Oréal Skin (Revitalift, Elvital, EInett, Colorations), Garnier Skin (Ambre Solaire, Hautklar),
Garnier Hair (Fructis, Wahre Schéatze), and Mixa Face & Body. My responsibilities were diverse,
combining regular tasks with creative and strategic projects. This included conducting store checks in
key retail locations, competitor analysis, and evaluating value and volume data. | was responsible for
managing our GRAWA products in the office, assisting in planning internal product launches, and
independently organizing a large in-store activation for Garnier’s Ambre Solaire across four stores in
Vienna. | also created and designed point-of-sale displays for several brands, which were implemented
in major retailers such as dm and BIPA.

Daily Life

Because home office was rarely an option, | spent most days in the office; something | appreciated
given its close proximity to my apartment. From the first day, my colleagues were incredibly welcoming
and made me feel like part of the team. Mornings often started in the office café, sharing a coffee with
the team before diving into work. The days were varied: while some tasks like product ordering,
package shipping, and data analysis were recurring, others involved planning events or creating in-
store displays, meaning no two days were exactly alike.

Lunch breaks were a social highlight as the whole team would head to the office canteen, which offered
a good variety of meals and a €6 subsidy from L’Oréal. Once a week, | would leave the office early to
conduct store checks, photographing displays and competitor placements in various retail locations.
After work, there were often after-work events or sports activities with colleagues, which made it easy
to socialize and explore Vienna together.

Conclusion

This internship not only strengthened my analytical skills and creative problem-solving abilities, but
also gave me valuable insight into brand activation in a leading FMCG company. | met inspiring and
supportive people who made my stay both productive and enjoyable.

Although | initially assumed Austrian and German cultures were very similar, | quickly discovered
unique Austrian words, foods, and traditions. Vienna itself is a city that exceeded my expectations -
vibrant yet elegant, full of cultural events, museums, restaurants, parks, and the beautiful Danube.
While every season had its charm, spring in Vienna was especially stunning. | can highly recommend
the city and the experience to anyone considering an Erasmus+ internship.





